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VOLKWAGEN_TIGUAN

❑ Objective: Create buzz and awareness about the features of the  newly re-launched 
VW Tiguan through Rich Media Ads 

❑ Targeting: News and Business Websites 

❑ Geography: Pan India 

❑ Duration: 25Days

❑ Demo: http://adomixer.com/testdemo/VolkswagenTiguan/250/index.html

http://adomixer.com/testdemo/VolkswagenTiguan/update/index.html

❑ Websites: MSN, Zee News,Business Standard,BusinessWorld 

❑ Creative:  Rich media 360 rotation of the product view

❑ Property: Masthead

Impressions Delivered: 3Mn

CTR Achieved: 0.47%
OUTCOME

http://adomixer.com/testdemo/VolkswagenTiguan/250/index.html
http://adomixer.com/testdemo/VolkswagenTiguan/update/index.html


❑ Objective: Create the buzz and awareness about the features of 
the  newly launched Renault-Triber through Rich Media Ads

❑ Targeting: News and business, Entertainment, lifestyle website

❑ Geography: Pan India

❑ Websites: Zee, Web Duniya, Amar Ujala, One India / Bold Sky, New 

18, Punjab Kesari, Indian Express/ Financial Express and many more

❑ Property: Standard Banner

❑ Creative: Rich media 360 rotation of the product view

Impressions Delivered: 120 Mn+ per month

CTR Achieved: 0.36%OUTCOME
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❑ Objective: Create the buzz and awareness about thefeatures of 
the  newly launched Renault-Kwid through Rich MediaAds

❑ Targeting: News and business, Entertainment website

❑ Geography: Pan India

❑ Websites: Zee, Web Duniya,  Amar Ujala, One India / Bold Sky, 

New 18, Punjab Kesari, Indian Express/ Financial Express, many 

more..

❑ Property: Standard Banner

❑ Creative: Rich media 360 rotation of the productview

Impressions Delivered: 210 Mn+ per month

CTR Achieved: 0.36%OUTCOME

RENAULT_KWID
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❑ Objective: Renault Kwid came up with a quirky 

Ranbir Kapoor’s video to post on the premium 

FB Pages and create a buzz followed by brand 

awareness. 

❑ Targeting: Male /Female, Age 18+, 

Facebook Page

❑ Geography: Pan India

❑ Property: 3 min Video 

❑ Duration: 7 Days

Reach: 2.9 MN

Video Views :1.5 MN

Post Clicks : 0.18 MN

Engagement : 50K

OUTCOME

RENAULT_KWID_SM



❑ Objective: Brand Awareness

❑ Targeting: Male /Female, Age 18+

❑ Websites: News, Auto and Sports Sites 

❑ Geography: Pan India

❑ Property: Standard Banner

❑ Duration: 30 Days

Impressions Delivered: 10 Mn+

CTR Achieved: 0.6%

Brochures Downloaded:.5%

OUTCOME
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❑ Objective: Create the buzz and awareness about the features of 

the newly launched Renault-Triber AMT through Roadblock ads.

❑ Targeting: News and business, Entertainment, lifestyle websites. 

❑ Geography: Pan India 

❑ Websites: Zee, Web Duniya, Amar Ujala, One India / Bold Sky, 

New 18, Punjab Kesari, Indian Express/ Financial Express and 

many more. 

❑ Property: Roadblock Activity_7July’20

Impressions Delivered: 12Mn+per month

CTR Achieved: 0.29%OUTCOME

RENAULT_TRIBER_AMT



RENAULT_TRIBER_AMT_THE HINDU



RENAULT_TRIBER_AMT_NEWS18
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RENAULT_TRIBER_AMT_ONEINDIA



RENAULT_TRIBER_AMT_ASIANET NEWS



RENAULT_TRIBER_AMT_ASIANET NEWS



RENAULT_TRIBER_AMT_ZEE NEWS



Objective: 

❑ Achievement of Unique users for both the brands  with quality targeting.

❑ Bounce Rate to be maintained as low as  50% 

❑ Quality visitors on the website. 

Duration: 21 Days

Geography:

❑ Mumbai, Delhi NCR, Mangalore, Bangalore, Ahmedabad

Targeting:

❑ Premium Sites/ Sections: News, Auto, Tech, Finance & Business

❑ Age : 35-50+ Years

❑ Audience : Class A+ & A

Creative: Banner Placement : ATF(above  the fold) for a higher visibility

Unique Visits: 50K

Impressions Delivered: 8Mn (approx.)

Clicks: 75K (approx.)

CTR: 0.94% (approx.)

Bounce Rate: 30% - 35%  

Avg. time duration: 2min+

Brand Safety : 95%+ with a Viewability of 65%

OUTCOME

JAGUAR LAND ROVER
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❑ Objective:To Implement Pre-Launch &  Post - Launch Campaign targeting  

Premium Ola Customers to grab mil l ion eyeballs for visibil i ty and  awareness the 

automobi le brand.

❑ Target Group: OLA Premium User Base 

❑ Geography: Top-7 largest cities of India

❑ Property: Video Ad on Ola Play _Welcome Screen

❑ Video Duration: 30 Sec

❑ Duration: 20 days

Views: 5,00,000

Average view percentage  

Per Impression > 9 0 %

More than2 0 % Premium Ola users 

engaged withthe Brand, 

>  1 0 %  Advance  Bookings attributed to  

this campaign.

OUTCOME - Buzz 

created 5 days priorwith 

the Pre-launch Promo 

video  Post-Launch video 

played for remaining 15

days

OLA_Welcome Screen _MAHINDRA




